The Gary Halbert Letter

From
North of Jewfish Creek

Dear Friend & Subscri ber,
I have to hurry now.

I just got back from Gary Bencivenga's seminar in New York and | didn't
want to wite all the detalls about MY seminar until his was finished. He
and | are not conpetitors and | didn't want anyone thinking they had to make
a choi ce between going to ny semnar or going to his.

He has never given a senminar like this before. Never will he ever again.
He deserved his turn in the linelight and to shine in public. And boy..

Did He Ever Shi ne!

Hi s sem nar was only about copywiting. It was verY strai ght forward and
reveal ed exactly what you have to do to be a world-class copywiter for the
worl d's biggest clients. What came through to ne nore than anything el se,
was t he amount of work and discipline involved to be such a great
copywiter. On average, it seens on each new project Gary Bencivenga would
spend (over a period of 90-days) 40% of his tinme doing research, 40%of his
time witing, and the remining 20% on "polishing” his work. As near as |
can cal culate, that's an average of nore than 748 hours of work on each new
proj ect.

He's retiring. | would be too. Even if | didn't have the noney, |'d be
forced to retire out of sheer exhaustion.

He and | are very different animals. He made his reputation on ability,
talent, iron-clad discipline, and a nonstrous amunt of work.

On the other hand, | have concentrated nore on strategy, marketing
br eakt hroughs and "cheap tricks" which increase response and profits.

Yes, in the beginning, | did an enornmous amount of studY. I still study
mar keti ng because it fascinates me. But | don't study it like the crazed
fiend | was at the beginning. | used to wite copy during the day, study it

in the evening, and dream about it at night.

That's a recipe for burn out. It was a price | felt needed to be paid and

I was willing to pay it. There was no other choice. You see back then, there
was no one |l ke ME to teach nme. If back then, | would have had ME to teach
me, | could have..
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Shortened That Learning Curve By 95%

Think of it like this: Let's say there is a bank vault with a 13-digit

conbi nation | ock. That neans, there are mllions of possible conbinations
and only one of themwll open the vault. Then, let's say | spend 10 years
trying every single conbination until I hit the right one. Then, suppose

write the correct conmbination on a piece of paper and give it to you. Mybe
it's 6794302187656.

There it is. In less than 10 seconds, you have reaped the benefits of 10
years of ny hard work. And that's rather what my June "Fusion" semnar is

Rfing to be like. In three days, nyself, Mark Joyner, John Carlton, and
chel Fortin, are going to give you..

Answers That Took Us Col |l ectively
More Than 40 Years To Di scover

Wien | go to seminars, | am al ways sonewhat nmobbed by people who want to
t hank nme, get ny autograph, or take ny photograph, and so on. At
Benci venga' s semi nar, one |ady fought her way to get to me. She wanted to
show ne a letter | tau%ht her how to wite. The letter brought in over
$1,000,000... and... that sanme letter can be used over and over to sel
hundreds of different products and services.

She gave ne a copy of that letter and I will give you a copy when you
attend ny sem nar in June.

I will also give you several other letters that, with mnor nodifications,
can be used to make |large profits in 90% of all selling situations.

There's a LOT nore you're going to get at my "Fusion" semnar... but..
before | tell you about all that, 1'd like to pause and tell you right now
about the logistics of the sem nar

First of all, I'mgoing to hold the sem nar on June 17, 18 and 19. That's
on a Friday, Saturday and Sunday. The seminar will start at 10;00 a.m on
Friday (that's because some people are coming in fromoverseas) and go til
5:00 p.m On Saturday, we'll start at 9:00 a.m until 5:00 p.m And on
Sunday, it will go from9:00 a.m to 12:00 noon or the latest, 1:00 p. m

The seminar will be held at the Marriott Mam Airport Hotel on LeJeune
Road in Mam . Don't bother to rent a car. Just grab a cab or catch the
shuttle. The hotel is only about 10 m nutes fromthe airport. You can either
call the Marriott directly at (305) 649-5000 and ask for reservations..
or... you can call their toll-free number at (800) 228-9290. Be sure to tel
them you're attending the "Hal bert Fusion Sem nar” to get the di scounted
roomrate of $109 per night. (Their original rate was $169 per night but
Theresa westled wwth themuntil they finally caved in with that $109 rate.)

The cost to attend the senminar is $3,750 and you can bring as nmany ot her
guests as you want, each at half-price which is” $1,875. By the way, since a
requi renent for attending ny seminar is ordering and reading "The 12-Month
M Ilionaire", you can deduct the price of that product ($297) fromthe price
you pay to attend my "Fusion" semnar. In other words, rather than the ful
$3, 750, you only to have to pay $3, 453.

The best way to pay the attendance fee for nmy seminar is by credit card
and faxing your credit card details to us. You'll find instructions how to
do that at the end of this letter. W were originally trying to use PayPa
but it seenms nany tinmes when soneone orders sonething in excess of $2,000
t hrough PayPal, there are a | ot of hassles involved.

Al'so, previously | asked anybody who was coming to ny senminar to send ne
their tel ephone nunber so | could speak with themon a personal basis. | am
now going to have to reverse that. | have so nmuch work to do to get ready
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for sem nar, | sinply don't have enough extra time to chat with people as
I would |ike.

Anyway, back to nore of what you are going to get at my "Fusion" sem nar

I told you John Carlton would be hel ping nme. John is not only a worl d-
class copywiter, he is also verg i ngeni ous. Oten, when | myself am stunped
for a creative solution to a problem | just pick uP t he phone and cal
John. ©Mbre often than not, he immediately rattles off a great solution to
the problemthat has been causing me so nmuch grief. I'd rather have John at
my side when people are asking ne for answers than anyone else in the world.

Remember how | told you often you can take one letter and use a
nodi fication of that letter to sell hundreds of products? Wll, John has
used nodifications of basically the same letter to sell over a hundred golf
products and another hundred sel f-defense products.

John and |, along with Mark Joyner and M chel Fortin, intend to spend as
much time as possible giving | ND VIDUAL ATTENTION to each menber of the
audi ence. That's possi ble because this is going to be a relatively snall
sem nar... and... many of your basic questions will have already been
answered by your having read "The 12-Month MIlionaire" and all of ny
newsl etters posted on ny website.

Now let's tal k about Mark Joyner and M chel Fortin. Wiy am | having these
two guys help ne with this semnar? The answer is very sinple. You see, the
Internet now has truly come of age. Personally, | tried to ignore the
Internet as |long as humanly possible. But now, that's like trying to ignore
n¥ need for oxygen. When you conbine off-line effectiveness wth on-1ine
efficiency... at you get in a word is..

Fusi on!

There are peo?le usin? Internet marketing strategies which produce in
excess of a mllion dollars in 24-hours. en you conbi ne off-Iline
effectiveness with on-line efficiency (if you do it the right way?, it is
possible to create marketing mracles, the likes of which the world has
never seen. And, as far as I know, there is no one better qualified to teach
you how to effectively market on the Internet than Mark Joyner and M che
Fortin.

Let ne tell you a little bit about these two guys.

First, in addition to answering individual questions, Mark is going to be
expl ai ni ng:

* The source of the "Nile Theory" of Internet marketing!

* The "Integration Marketing" which you can use to pul
nmoney out of thin air

* How to design "truly viral" systens!
* The "Copul ati on Rate Theory" of viral marketing!

* Sonme very sobering information on exactly how and why
affiliate and network nmarketing mght... destroy your
busi ness!

Just for the record, Mark wote an e-book call ed "Search Engi ne Tactics"
whi ch was downl oaded over one million times by 1998, when he finally just
st opped counting. Many credit Mark with witing the first e-book. But Mark
corrects that by saying the first e-book was technically any book in
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el ectronic format, including Wrd docunents. He will (quite ri%htfullﬁ
however) accept the credit for popularizing the format and probably the term
itself ("e-book"™) long before Stephen King.

Much of what Mark will reveal to you at this sem nar..

Has Previously Only Been Reveal ed
To His $2,000 Per Hour
Consul ting Clients!

For exanple, the exact process used to nmake his |ast book a #1 best
seller, beating out Rudy Guiliani's book titled "Leadership”, which was
bei ng pronoted by CNN every 30-m nutes.

When Mark tal ks at our "Fusion" seminar, you'll probably see ne furiously
taking notes along with the rest of the attendees. Why? Because | expect to
Pe learning as much fromhimat this semnar as the attendees will be

ear ni ng!

Now l et me tell you about M chel Fortin.

In the last few years, Mchel Fortin was instrunental in selling severa
mllions of dollars' worth of products and services for a wide variety of
Intgrnet clients who were pronoting hundreds of different (and unrel ated)
products.

One of his recent successes is a sales letter he wote for John Reese
whi ch produced a record breaking $1.08 nillion in online sales within just
18 hours of its launch

A curious fact about Mchel is he was born with a nminor physica
disability and was enotionally abused by an al coholic father (who is now
institutionalized). As a result, Mchel lived a secluded childhood in an
attenpt to avoid his father (and the rest of the world) because he had an
overwhel ming fear of rejection. When M chel discovered his unique ability to
write persuasively, he first used his skills to wite ads and sales letters

that attracted qualified clients to him.. and... not the other way around.
That way, he no longer had to fear rejection. The people who wanted to work
with himwere approaching him.. and not... vice versa.

M chel Fortin becanme the top sal es producer for a Fortune 500 conpany. In
the | ast decade al one, he generated over $35 nillion in sales for clients
all over the globe. Clients in Canada, Australia, Europe, China, Russia and
the United States.

He has witten for, or helped out on, the sales copy with the likes of:
Yani k Silver
John Reese
Si mon Gr abowsKki
St ephen Pierce
Kirt Christensen
Jay Abr aham

Ted Ci uba
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Frank Kern

Terry Dean

Shawn Casey, Esq.
Jason Pot ash

Dr. Neil Shearing
Nitro Marketing
Mar k Joyner

M guel Al varez
Bi I | Hammond, Esq.
Jeff Mulligan

M chael Kinble

What's nore inportant (as far as nmy seminar is concerned) is Mchel is
known for his remarkable teaching ability. He's a former coll ege teacher in
Mar keti ng, Personal Selling, Sales Managenent, Marketing Managenent,
eConmerce, and |Internet Marketing.

M chel and his articles have appeared in over 500 publications, including
I nternet.com Honme Business Magazi ne, Web Pronote, Walth Buil di ng Magazi ne,
O fice.com Marketing Power! and others.

~On the personal side, Mchel currently lives in OGtawa with his beautiful
wi fe, Rhonda, and teenage daughter, Megan. He is also a musician and the
drummer in a | ocal band.

And | ast but not least, we're going to nake all that "killer information"

r
you read in "The 12-Month MIlionaire" come alive for you. There are 44
chapters in "The 12-Month MIlionaire" and each of themcontain nulti-
mllion dollar secrets. I'mnot going to list themall here since you should
have just read the book. But | do want to nmake a few comments about Vince
James (the author) who will also be at ny "Fusion" sem nar

Vince is the only person in the world (besides nyself) who has actually
foll owed a few pieces of advice | have given to hundreds of clients. Al the
rest of the people |I've given these suggestions to considered them"silly"
and too uninportant to bother with. They thought what | was telling them
couldn't possibly be true. That reacti on has been so universal, nost of the

time | don't even bother giving the advice any nore. Well, | amgoing to
reveal, once again, those few secrets at nmy June "Fusion" senminar. This
time, | intend to have Vince Janes on stage with me to HELP ME HAMVER HOME

the value of this advice.

Remenber how | told you Gary Bencivenga's sem nar was attended by the
| argest nmilers on earth? Even those mailers will not follow these few
pi eces of advice. And they don't know it but..

It Has Cost Them
Hundreds OfF MIlions O Doll ars!

These are a few of the CRUCI AL secrets Vince Janes | earned from nme which
enabl ed him (and renmenber, he's just one aquy) to agenerate over $100 million
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in sales.

You know what's funny? Vince didn't get in touch with ne because ny advice

hel ped hi m generate that $100 mllion in sales. No, he got in touch with me
because his failure to listen to one other piece of advice (which even he

éhought was "silly") caused himto |lose nore than $48 mllion in a single
ay.

It's all going to be explained in lurid, graphic detail to you at ny
"Fusi on" sem nar next nonth.

As | said, it's going to be a relatively snall sem nar where ny small
"band" of noney-neki ng mani acs and | are going to do our best to teach

you. . .
Everyt hing You Need To Know
To Be A Success At Both
Online And O fline Marketing!
And renenber... we are also keeping this semnar relatively small so we
can. ..

G ve Each Attendee
As Much Personal Attention
As Humanly Possi bl e!

Si ncerely,

[x]

Gary C. Hal bert

P.S. Because | didn't want to wite this letter until Gary Bencivenga's
sem nar was over, it neans we really have to hustle. Therefore, if you
are going to attend ny "Fusion" sem nar, please don't wait until the

last minute to sign up. After all, it's just a few weeks away. W (the
speakers) and ny Trusty Assistant, Theresa, are literally giving our
hearts and souls to make this sem nar an event that will forever change

your life in a very positive way!

Therefore, we would greatly appreciate it if you would |l et us know
i medi ately if you will be attending and if you would register as soon
as possi bl e.

Thank you for your attention.

* * * How To Sign Up For The Sem nar * * *
The qui ckest and safest way to pay by credit card is through fax. Al you
have to do is wite or type out the following information and fax it to us

at (352) 861-1665. That's a dedicated fax line and it's on 24/7. Here's what
we need:

1) Your name as it appears on your credit card
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The address where your credit card conpany sends you their bills
Your Visa, MasterCard or American Express credit card nunber
The expiration date

The "security code" which are the last 3-digits on the back of your
Visa or MasterCard in the signature panel... or... the 4-digits on
the front of your American Express above your credit card nunber

That's all there is to it.

Peace.

Click Here If You WAnt
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